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9IH UR9 UA
First Paper
TFHINGT & SeaR @ g
Theories of Journalism and Mass Communication
IPE—1: UFAGINGT : 37, URYNI, RV, [Gqed, UABIRAT Ud  AHINIH

ScReIcd | TABIRAT 3N TRBRN, GFPINGT Ud 9T, GFBINGT Ud FAT |

Unit-1. Journalism : Meaning, Definition, Concept, Object, Journalism & Social Responsibility,
Journalism and Government, Journalism and Public Opinion, Journalism and Society.

SPhIe—2 TR : 37 IJIYURON, GRYNT, YbR, UfHdr, Thueld IR, fgueiy 9w,

afagfie |
Unit-2. Communication- Meaning, Concept, Definition, Types, Process, one-way Communication,
Two-way Communication, Feedback.

gHIS—3. ogaR I I@uRun, gRwmn, ufear, @R, ufagfe,  died-
THOUHOHIOITRO,IATHS HAlSd, dAMddl Hisel, ¥4 UUs fdar HAfed, #1F Aisd, U9
% IR Rigr, ARAfcT Rigr |

Unit-3. Mass Communication : Meaning, Concept, Definition, Process, Step, Feedback, Model-
SMCR, Osgood model, Laswel model, Shanon-Weaver model, Schram model, Four Press
Theories, Normative theories.

SPIE—4. TABIRAT B IR Jgfeqdl, SAaR U gFeRar & fafa=r faw &
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T, STHRIH 3R IS FHIS], STAARTH R A, STAARIH! BT fHeb!
Ud H8<d |
Unit-4. Emerging Trends in Journalism, Inter displinery relationship with Mass Communication

and Journalism, Mass Media and Modern Society, Mass Media and Democracy, Role and
Importance of Mass Media.

TER—ID Tl B ?j_'_cﬁ (List of Reference Books)

1. st dfdaa L A HRYBe RN U gUgISaRH |
2. €10 I AR U™ THABHINGT IR T9aR : g IR e §ar
3. S Hfaad . TASd | AIRTATGTSl 3% AR SRy |
4. Piaetl, e : HRIHE R T |
5. ®Had S0 HAR L AN HHYHEA $9 SivsaT |
k% ok
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Second Paper

AR GADIRAT DT Shosr

History of Indian Journalism
gPlR—1. 9Rd ¥ fUve HAfeAT : JaU, YRR U3, AR U3 & YDHR, UHHG—
UHR UG fRVan, ¥R ¥ RS HaR awell, UM 99ER U9, 18 df |al H
fJue Aifewr, “RAT U9 Ud WAFdl Sf<ied, U S Ud ARG AT &
TH—YBRIT BT gl |
Unit-1. Print Media in India: Printing, News Paper, Types of News Paper. Magazine- Types and
Characteristics, Early Communication system in India, First Indian Newspaper, Print Media in 18"

Century, Indian Press and Indian freedom movement, Brief history of major English and Indian
Language newspapers and magazines.

SPE—2. ARd H GFGIRAT &1 SgHd AR e (= w=ailRar & ded #): 2=
GHBTRAT BT IGHa a Ao, SMegfieh UHABINGT BT R™, 19 d Fal H TABINGT,
UFABINRGT Ud YAGINRY, Gl Gl Ud UFBING], Swk Uael & &=l
UGBTI, BTN DI o=l U=, Aifefcdsd q=eTReT |

Unit-2. Origin & Growth of Journalism in India (With Special Reference to Hindi
Journalism) : Rising & Growth of Hindi Journalism,Rising of Modern Journalism, Journalism in

19" Century, Journalism & Renaissance, Freedom movement & Journalism, Hindi Journalism of
Uttar Pradesh, Hindi Journalism of Kashi, Literary Journalism.

m—swmmwwﬁwﬁm—wwﬁmﬁmmﬁzﬁm T
yfafeqar iR fadra, 21 I} 3R IRAY UAGIRGT, AH=R ARy |

Unit-3.Journalism in Free India: Development of Hindi Journalism after
Independence, Modern trends & development, Indian Journalism in 21* century,
News agencies.

P-4 URIE T3 TG URPI— oflSl, Sad ANvS, f2gwe, R, UM, 89 |
UHRg UFBR— R (W] WRISHR, ARGl addal, HRAg BRedw, IO
fqemeli, FeHAT Wed Higw Ardid, HEreAT e |

Unit-4. Famous News Papers and Magazines- Aj, Udant Martanda, Hindusthan, Sarswati, Pratap,
Hans. Famous Journalist- Babu Rao Vishnu Paradkar, Makhan lal Chaturvedi, Bhartendu
Harishchandra, Ganesh Shankar Vidyarthi, Mahamana Madan Mohan Malviya, Mahatma Gandhi.

NEREEP RG] ﬁ'_cﬁ (List of Reference Books)

1. JIFgPHT TS AT : FHER 93 BT e |
2. B10 3N HAR IURAR™ = YFBINGT 3R STAHAR : g AR fdbprd HaR
3. S0exTSH : MRAT IFBIRAT BT 38 |
4. U7 faERy A : fB=dl gmeTiRa
5. JopHTgfa 2arst . U9 UG UFBR
6. d€ UHTYT dfedh : o= yzdIRar : fafay smam |
7. YMRAT YRR : TSST UUS YT MH fawal STeifered |
sksksk
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UNIT-3.
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SRR LEIRE!
AR Adhel- T4 ol
(News Reporting & Writing)

AR 312, URHYT, FHER & dod, YBR, A, |

TR e e & U ddd, oS, als & UPR |

News: Meaning, Definition, Elements, Types and

its Sources.

News structure: Elements of Structure, Lead, Types of Lead.
AR Hheld: A YR, U4 Tcd Ud AT |

HAGGA: Udh 379 HalGardl & U1, Hakar & YHR—REIR,
BRIK ‘{‘ICHC{CZICII, ooy HaTGrdT |

News Reporting: Meaning, Types, Elements & Precautions.
Reporter: Qualities of Good Reporter, Types of Reporter-
Stringer, City Reporter Special correspondent.

: GIol U4 [IeelvoTehs |
ﬁﬁ%ﬂa‘iwam'w Yo, fasm, oo, uwfor w4
SV ey, g TG oy, R, IoHfae, F91 Ud |Is], Id
HARIE |

Specialized Reporting: Investigative & Interpretative .

Types of Reporting: Crime, Sports, Science, Economic, Rural &
Agriculture, Health, War & conflict, Cinema, Political meeting
Seminars, Festivals Caremony.

THER U9 & folU o9 R g oW, YGIE, 3ffdsl 3R
ATTBISI BT UINT, ATETh R, HATGGTd] T |

Writing for Newspaper: Feature & Article, Use of facts, figures,
data & diagram, Interview, Press conference.

S YAl & AT ( List of Refefrence Books)

FHER 3R Hdreardl : BTN Mfdve STeIdHR
AR Hheld 3R oA ; < fhaR B
Il ST oo : Ble~T o
THRIR Hhold Ug HuTe- ; 10 YHIT oA
U Hcie Rure : Sio B9
EINEIR SIS ; Hfeqs HeR

Tk



g g 9
ARAT WRBR, TR iR RISy ey

Indian Government, Politics and International relations

Unit-1. Government making, working of federalism, Issues in governance at state
and Central Level of state autonomy in India, politics at the district level, Panchayati
Raj, election and governance, Government and Media Relation.

ghIE—1. WRHR A0, Iy Favem & &R, YRd § Y Wiadl & 39T &
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gee W I UG B, foTell WX 0R ISIfd, =il o1, A Ud AT, SRR
T4 HifeaT aH |

Unit-2. Nature of Party system : Study of the Major parties and of some of the more
important regional parties and their social bases, effect of fragmentation of parties on
the formation and Working of governments at the centre and the states.

SHIS—2. SOl FaRAT B Ypld, YT MLE Tl Ud UHE &Hd &l Al 39
AHISTS IR BT eI, s U4 og H IRGR 0T Td HRIYOTSAT R Sl B
JIFHRUT BT YN |

[

Unit-3. The electoral system, secularism and Communalism in India- Problems and
trends, Centre State relations and reports on centre- State relations.

gPE—3. g1d IR, MRd H U FRUAAr U9 ARRIfad—aawr Ud ugfa,
Pra—Tog Tl ) A= I & Rard wfirae) |

Unit-4. Brief Study of International relations- foreign policies of India, UK, USA,
RUSSIA, UN, and its agencies and their functions, regional organizations such as
ASEAN, SAARC, OIC,0AC, Indian relations with China, Pakistan, South Asian
Countries, West Asian Countries, Africa, Europe and America.

SHIE—4. RIS A= R Hlee 31egad, YRd &l faqer Aifd, garscs fdh=red
(Fgad W f§39), WYad g MRS, w4, GIa g WH AR 9P URieR
(ToT=) U4 S9d HR, A Ao, ddh, 3T Mg 3, 3 U 3, 9Rd &
i, WIfpeaT, SR QRRTE S, ufe GRMEE <w, el IR U4 SR W
T |

fkdk
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U U3 U
TYiaRT R

Environmental Communication

SHIS—1. IR : 37, RN, URHIYT, fIvy &5, Hecd, Had, UIiary & A=
3IRITH, UYTGRUT AT HIFd, ARG Fpld Ud GITaRvT, GYiarol 3R HAR |

Unit-1. Environmental : Meaning, Concept, Definition, Scope, Component, Importance, Various
dimension of Environment, Environment and Man, Indian Culture and Environment, Environment

and Communication.

ghls—2. TIRRAFISH! : rauRom vd gRamyr, Sia fafaerdr, wRa & 99 fafduar, ara
H a9 Sfial & WRefv gq ol W A= gieey, aiRRIfa ud A\ H4aR
e |

Unit-2. Ecology: concept and definition, Biodiversity, Biodiversity in India, Various Project for

the Protection of Wild Life, Ecology and Human Communication System.

SHIZ—3. UITARYI UGHUT : GRWINT, UHR, UgHdh Ud Sd UHR, UgVUl & HId, I
UguUl, Sl UguUl, Ja&T UgWYl, &af Yguul, IfSIEFl UgU, S YguUl, UFERUl
YguUT UG STTATEIH |

Unit-3. Environmental Pollution: Definition, Types, Pollutant and its types, Sources of Pollution,

Air Pollution, Water Pollution, Soil Pollution, Noise Pollution, Radioactive Pollution, Bio

Pollution, Environmental Pollution and Mass Media.

SPIS—4. MMUGT— A 3R YRV, YPR, ATYGT G, STAEAT g GATaRvl, TIaRoT
e Qd ARET0T, FAd [dd, YAiarviid SIedhdl H STHHEHl bl AT |

Unit-4. Disaster : Meaning and Definition, type, Disaster Management, Population and

Environment, Environmental Management and Conservation, Sustainable Development, Role of

Mass Media in Awareness of Environment.

kkkdn
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Computer, Internet and Information Technology

SPHIE—1. HRYER BT YRTY, iIEM, SFRYE, UHR, BSddR, AHedR, f$iiea
qdh-ldh, HI—ars @ BRI, TAOTHO MM AR IHHI ATUIRT, THOTHO T,
THOTHO fawelol, UaRTdl, UHOUWO Udd, UHE HHAls, USH®R, Usl W3y,
SIS |

Unit-1. Introduction to Computer, History and generation of Computer, types of Computer,

Hardware and Software, Digital Technology, Keyboard functions, M.S. office and its
Application, M.S. Word, M.S, Windows, Excel, M.S. Excess, Important Command, Page

maker, Page Setup, Drawing.

ghls—2. PR 3, e & Rigra, fafear seare, fafear s ot
SUANT, AL HITSIT—URATT, A1 €1 ¥, AT I JUART, HRIeR Td
SISt &7 s=edeM, difear ufsfeT aRe |

Unit-2. Coral Draw, Principles of Animation, Use of Video- Broadcast, Video Standards,

Multi Media: Definition, C.D. Rom, Multi media business application, Instigation of

Computers and television, Video Editing Introduction.

$PIS—3. gexic— URTY, 99 T, dd g4 fJve, gordr, faemus, 9¢ W
F fHior SR gfogie |

Unit-3.Internet : Introduction, Web Technology, Web Vs Print- a Comparison ,

Advertising, Copy Creation and Feedback on the Net.

SHIS—4. 99918C I, faggerd fesmga—uRey, vd sfigm, dawrse W ded ud
Afda gARE, daia, AT, e, Iomfaes iR Bt I5eH & ST |

Unit-4. Websites elements, Visual Design, Introduction and history, Sales Promotion,

Service Promotion in the Websites. Technical Issues: Social, Political, Economical and
Copyright.

dhdkk
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B.A.(HONS.)- MASS COMMUNICATION SECOND PAPER

U3 U3 e U &1 A (BT #H) 3T A

PAPER’S PAPER’S NAME (IN HINDI) | PAPER’S NAME (IN ENGLISH)
UIH YT UA golagld HITSAl Electronic Media
fgda ued ux HHATIR ARG News Editing
SRIBREAE! HICT YHBIINT Photo Journalism
ERCIES e SRR CACREIEUESEIN Public Relations and

Corporate Communication

UTH U3 IH LIRRIICCESE Media Management
YoH U UF e I vd wRa H Economic Development and

IGRISG] Planning in India
ACH U gA FIRIEEE Practical
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UJH U39 YA

First paper
golael—e Hifear
Electronic Media

FhIle—1. ST TEIR g9 & WU § ST, AT B fAPwaw, yrdw a=y #
AeAT &1 VaEIie uRuey, Wi & UaR, a1, aiftiiyge f$ar, e ST,
THOTHO, eSS, AaTe el SAT &l w91, f[af=1 gerR & fSAT BRI |

Unit-1. Radio : Radio as a Medium of Mass Communication, Characteristics of Radio, Historical

perspective of Radio in India, Types of ownership, Audience, Commercial Radio, Educational
Radio, FM, franchising, Community Radio, Language of Radio, Different formats of radio

programmes.

SHIS—2. Collldold— SHEaR HEgH & ®©Y § Collfdold, collldor &I faervdr,
wAcd, XL BT A3 ST, SUTE CAlldSi o=, dbaal callidor, 2Nerordh
TSR, Tellfdo R, <o geifed |

Unit-2. Television: Television as Medium of Mass Communication, Characteristics, Ownership,
organizational structure of Doordarshan, Satellite Television channels, Cable Television,
Educational Television, Commercial Television, Television Script Writing, Basic of Television
Production, Television Reporting, News Bulletins.

sHR—3. fher : Ugfa, Vefie ud, fhed UieaRM & da-an Uel, MRa H fhed
NI, WS (3M1EaT) &1 &l Ud §, & R, widsr &1 W@, fhen

HIYT 3R ATHRYT, THTIRATSIATS |
Unit-3. FILM : Nature, historical background, technical aspects of film production, film Industry

in India, Status issues Problems, Regional Cinema, Future aspects, film language and grammar,

FTIL

SHIS—4. CAlldSI FHER ol@H, Collfdor HEhR, golier, STgdrdi, T dhild
HT AIRSAT BT 99T TR Y¥TE, w9, drdi |

Unit-4. Television News writing, Television interviews, Documentaries, short talk, Impact of new
technology in Media Language, Features, Talks.
skkskokosk
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SHIE-1.

UNIT-1.

ok wbn -

g T

NTHIEIN XTHiQ

News Editing

HUTG : 31, I, FUled &1 Upld AR aeded], AUGdd faumHT
P WA, P FUGH, FHER FUGH Ud IqHURH b DR g
Argary |

Editing: Meaning, object, Nature & need of editing, Set up Editorial
department , function & qualification of Chief editor, News editor and
Sub-editor.

HIAT FuTeH, U9 A=t &1 |ure | S Jo—asall, of JAST, HIel [ured, Uil
NRIEGH

Editing-symbols, Proof reading symbols, Technique of proof reading , Desk copy
editing, Agency copy editing, Editing of press releases, Dummy, page make up, lay
out, Photo editing, Magazine editing.

e Toiidh, W[WHI R UGR | FURHR oEH, 3 oRkd, W™ i@, Jued
@ A A |

Headlines: Technique, style & types. Editorial writing,Leader, Column writing,
Letter to the editor,

Qi I UMNDBT FHIET, Hell 9 Axhiad awaedl FHler, fhed |Hier, Sifia rieH,
TG UG AT aHie |

Books & Magazines review, Review of arts & Culture, Film review, Music, Dance
and drama programme review.

TE—IH Tl D '\‘Tﬁ (List of Reference Books)

=T ufsfe : el I

T A Hife : faferm vetoRTgaRd

<ol Ruifér gos gfsfer : B EICIRRE]

gued & g : NEEE-S RGN

AR AUTeH : S0 I oI

THTEH Bl : Hodlo ARTIOT
ek
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Third Paper
qdlg g3 93
HICT YFBIRGT

Photo Journalism

SIE—1. BICUTHI—dcd Ud g, BICHTh! BT 3R™, BICHHl [Avgaw] Td
YDA |
Unit-1. Photography- Elements and Principles, Beginning of Photography,

Photography- Subject and Light.
TPE—2. BICIUTH] SYHRIT : DRI, YHR, BIRAC, i T4 SHD GHR AT o, fhed

&R, G |
Unit-2. Photography Equipment- Cameras, types, Formats, Lens and their types and

Function, Film- Types and Functions.

SHII—3. U, BIdhY, ¥R, T, vy &1 ou+, fAf= R @ o=, wiel Jwre:
UfshdT, FAMR U5 Ud giadrel & fofg form |

Unit-3. Shots, focus, Shutters, Speed, Selection of Subject, Deference types of

Photographs, Photo Editing: Procedure, Pictures for Newspapers and Magazines.

SHI—4. [0 & fOIT BICH™, BIeRMeR & T, 77 & foy 9[amER 9,
BIEhER, & gy, ddh-a! & YHTE, BICRThI— Maeadhdl U6 Had |
Unit-4. Photography for Advertising, Qualities of a Photographer, News Value for

Pictures, Photo Features, Picture Magazines, Impact of Technology, Photography-

necessity and significance.

kK
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Tqef U 9F

Forth Paper
SIS U9 T SR

Public Relations & Corporate Communication.

Unit-1. Public Relations : Definitions, PR as a Communicating function, History of
PR, Growth of PR in India, PR & Publicity, Propaganda of Public opinion- PR as a
Management function, Stages of PR- Planning, Implementation, research,
evaluation, PR Practitioners and Media relations, Press Conference, Press release,
other PR tools.

gPIR—1. SHHD : URY, FAR fHAide & wU H STAETd, STEEUh B
foe™, YRT § 9999e &1 fAbN, S a9d, Y9IR, Ul 3R SHad— Jd=eH
PR ® WU H STHHD, SHEHD b ARV, RS, SRIFEE, 9Y Ud Jedid,
SHASHEHA Td HAIfSTT T, U9 Bred, U9 A9 9r SHass @ 31

SYUDNIT |

Unit-2. Communication with Publics- Internal and external, Community relations,
Employee relations, PR in India, Public and Private Sector, PR Counseling, PR
agencies, PR and advertising, PR for Media Institutions.

gPIg—2. IR 3R G- AIRd AR a8, WHEID TR, HHAR =,

PARTMERNT OF JOURNALISH AND MASS COMMUNIGATION
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YR H S, Al Ud Mol 83, SHawd  BISaleld, S |ifadr,
SIS Ud fasmue, Mfear wven & forw SR |

Unit-3. Shareholder relations- dealer relations, PR for hospital, PR for Charitable
Institutions, Defense PR , PR for NGOs, PR for Political Parties, Crisis
Management, Case Study.

FhIe—3. JJIERG T, SRk I, fafbcar d=wi & fou S9awe, et
TRl & oIy STvawaa, RefT @Ik S, IqIWAT W16 AR STA7®, ISTIfid
Tl & oIy Saw®, T (FIZRTN) U=, dafddd ey |

Unit-4. PR research : techniques, PR and Law, PR and New Technology, Code of
Ethics for PR International, PR professional organizations of PR, Emerging Tends.
gPIe—4. SIS AE— YA, SIS Td HIH, s gd T Ui,
RIS I 3R W2dT, FTaETIdh FIS Td Sa™d |, SHRT Ugiad |

Hkck
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UgH 93 UH
Fifth Paper
HfSAT ga=e=

Media Management

gPIS—1. UIEH 3, RIgI<, Yedd R, YR ¥ HIfSTT w@iiiE—wwy, YhR
IR IS HEd, Uhdl W, AEER], Uisde dH+1 fofics, o, dl—smmfea,
gTfHG FRIT (ANATSEN) 3R BwarsoT |

Unit-1. Manegement : Meaning, Principles, Manegerial Functions, Media
Owenership in India- Nature, Types and its Significance, Sole Proprietorship,
Partnership, Private Limited Companies, Trusts, Co-Operatives, religious
institutions (Societies) and franchises.

Shls—2. Al FHiv— e sk o, fhd difsar S &l RS B &
gfgar 3R AR, Hreq g, fhdl e & fafr= fa9mT &1 SacAs gd
JhRIcHD FR0— Y, I, TaR (Wed YARM—Hed &R dfed), fasmu= (fagom),
DIHD JIEH |

Unit-2. Policy Formulation : Planning and Control, Process and Problems of
Lounching Media Venhires, Organization theory, Functions and Organizational
structure of deffirent deparments- General management, Finance, Circulation (sales
Promotion- Including Pricing and Price war aspects), Advertising (Marketing),
Personnel Management.

IPE—3. TUEHT Yg=F—Hed, fve Argd & Free faurr, five aem @
RO [TIRT @I A9, Slovodiodlo,  3ME0TH0TH0,  Todolo  HHIGDH™
HHARAT B gaerdl YD1 qAT 3 HASAT HHAN] |

Unit-3. Editorial Management- Significance, Editorial department of Print Media,
Structure of editorial department of Print Media, DAVP, INS, ABC, Changing role
of editorial staff and other Media Persons.

SHle—4. M Td gode™e HAifear & s, A wwu, 9Ra § gemae
IR BRIGH Yge—RIST o1, SRAHICT, RerS g1, d@ifeld! dglad 3R yHrd!
A Ao, HHARI 3R IYAIRIT T, 9108 YA, 9RA™ difear | faqel
91, YR TR UawH, AREdT 3R U T |

Unit-4. Econimics of Print and Electronic Media- Various aspects, Asministration
and Progamme Management in India, Scheduling, Transmitting, record keeping,
Quality control and Cost effective techniques, Employee and Customer relationship,
Brand Promotion, Foreign equity in Indian Media and Press Commissions ans Indian
Newspapers Management structure.

*kck
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YSH U3 U9
Six Paper
anfefer faprg vd YRd & Ao

Economic Development and Planning in India

Unit-1. Economic Development: concept and general perspective, common
characteristics of Underdevelopment, India as a developing economy and its
international standing. Strategies of development : balanced vs, unbalanced growth
strategy, wage goods strategy, basic-needs strategy.

SHE—1. oNfdd fadr: SaeRom vd FHRI uRvey, fermla <= & 9me
foervad, v famrasia eRfaaenr & wU H YRT IR UGl SNy Rerfd,
I @1 IR Fgee 99M e gly, d91 Te9 IUMIN, Hol ATaeIdd] &I
ROUTI |

Unit-2. Capital accumulation as a factor in economic growth, role of education in
economic development, Population and economic development (the two-way
relationship), Aspect of human development: education, Poverty and inequality of
income distribution (With special reference to India), changes in the sectoral
distribution of national income, per capita income and labour force since
independence.

SHR—23F ghg & RS & wU § Yol Tpdeln, e faem H Rem o
@1, S &R onfdie faer (fguela wwe), AFd fae™T & mam: e,
TR Ud o faaRer § AN (IR @ faoy ded #H), I o @ Haex
faawor # 81 <2 uRadw, ufar =fdd Mg iR o) & 918 | ASIgR S41d |

Unit-3. Agriculture : role of agriculture in India’s economic development, Factors
influencing productivity in agriculture- Institutional factors, technological factors.
Prices and availability of finance. Industry: the role and pattern of industrial growth,
trends since 1950, industrial policy with special emphasis of on new industrial
Policy 1991.

SHIR—3. BN : IR & AMd f[Ab™T § BN BT w1, HY IdEHar o y-rad
B ATl HRb— G DR, Tbeilhl hRdD, Hod T facd o IuALIdl | ST
3T faewrd @1 Yf#HeT T UiAE, 1950 | SRl Ugfcddl, sifeniie ifa faemy
wU ¥ TAT e AT 1991,

Unit-4. Public sector in India and its role in the small scale and cottage industries
and government’s policy with respect to these, Problem of industrial sickness.
External sector : role of foreign aid, Impact of liberalization, particularly since 1991
on Indian economy.

SHIs—4. RA H AEGITD &7 AR Y Td HER IART Bl AHGT 9 IR BT 349
ded # ifa, &ienfre AT @1 gAY, 9’y e Aol "Emar & v,
JERIBRUT BT YHTE, 1991 & d1G AR ffeFeaRel TR IERIDBRY Dl J9 |
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PARTMERNT OF JOURNALISH AND MASS COMMUNIGATION

DE

070 TAI Iy
TR U UF

RO AfAeE iR s=aregq e
Indian Constitution and Media Law

FhIE—1. YRAY WGfau™ : 9= 9Rey, faRdan, uRaraHn, 59 & Hifa Feerd

e, HATIBR, b, TRTRSAT |

Unit-1. Indian Constitution: General Introduction, characteristics, Preamble, Directive

Principles of State Policy, Fundamental right, Fundamental Duties, Citizenship.

gPIs—2. FIRANUS], HEAUTeId], AAUREE Ud =Rulferdl &l wfdadl iR &,
gy, WO g, 5T A, GAA] @I, SMUTadblelE 9Iyol, Wk Yfdavol, UHE
HAuT(1eh SN U |l |

Unit-2.The Legislature, The Executive, the Cabinet, the Judiciary- Powers and Functions,

the President, Union list, State list, Concurrent list, Emergency declaration, Sepration of

Powers, Chief Constitutional Commission and Committees.

SHE—3. IRd H U9 FHIAI BT Gl gfigr, wRdg dfdu™ ud SERgHEl 3l
waAdl, Jfaagad Feee, 9y f[RIiEeR, =[arerd qq=H1, AFEY, U9 ud
I GoileproT eI —1867.

Unit-3. A Brief history of press laws in India, Indian Constitution and Freedom of Mass

Media, Reasonable restrictions, Parliamentary Privileges, Contempt of Court, Defamation
Press and Registration of Books Act-1867.

TPIE—4. IO MU, JIoTals, NN Ud aHahIRe SUAR (3nemoi) fasme
NAFRIM—1954, Teieral, UlaleAEGR, U9 URYE, Fol &1 IMEGR, UH AN,
MR Higdl, T & Hd DI MYIA], Al UAGR Ud Y FHER U,
AN AAFTIH—1955.

Unit-4. Official Secrets, Sedition, Drug and Magic Remedies (Objectionable)

Advertisement Act-1954, Obscenity, Copyright, Press Council, Right to Information Act,
Press Commission, Code of Ethics, Confidentiality of Sources of Information, Working

Journalist and Newspapers employees Act-1955.
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PARTMERNT OF JOURNALISH AND MASS COMMUNIGATION

DE

fgd ye—u=z
IEEIRE]

Second Paper

Advertising
ghle—1. fasmuqa . uRyrer, Ufaeie oo, fasmus & amfoie, e o,

3T, Gal, I, ¢S, Aqarded gd AHIN® |

Unit-1. Advertising : Definition, Historical Development, Social and Economic benefits of
advertising, Mass Media and advertising, Criticisms, Types of Advertising, Consumer
Advertising- Corporate, Industrial, Retail, National, Trade, Professional & Social.

Shls—2. S fdsua— oIffd sidr, gve ofa, Rufa, fasma vorifa, s

TSR, IR 3R 59 AU, T YHI9H |

Unit-2. Product advertising- Target Audience, brand Image, Positioning, Advertising

Strategies. Appeals, Advertising Spiral, Market and its segmentation, Sales promotion.

SHIS—3. IS |G GeT 3R SR, ST, AIfea gard— FHER U7,
P g AR g, UeaRM ddb-ie—Uve, e, <ollfdoH, fhed, sNSTeR,
IR i, faSueTgore, gea FHivr, $Rqer &1 IUART, S Gar] |

Unit-3. Advertising Agency : Structure and functions, creativity, Media Selection, News

Paper, Magazines, Radio, Television, Outdoor, Strategy, Planning, Media Budget,
Campaign Planning, Copy writing and advertising Production techniques, Print, Radio,

Television, film, Outdoor, Ideation, Visualization, Use of Computers, Copy Preparations.

SHR—4. AT # 2, A, U oY, oiR 2, [{=9s & Afde ugq, drd
3R U=, fIsiu=T iR qaTg HHqE, S9! Ygieadr |

Unit-4.Research in Advertising, Planning. Execution, Copy research, Market research,

Ethical aspects of advertising, advertising and Pressure groups, Emerging trends.

Hockok
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THIRD PAPER

STHTETH ol

Writing for Mass Media

PARTMERNT OF JOURNALISH AND MASS COMMUNIGATION

DE

gPIE—1. G DI VRIS oA, AN & O, oRd" H ITiaw] &I HABIIHRvl,
HI9T 3R H9R |
Unit-1.Historical background of writing, Elements of language, Writing and Coding

of contents, Language and Communication.

SPIe—2. e o@d @ Afy vd g, aaxer & |, 9 &
STTEIRIHRUT, IR, fIRIvoT ud far faeiver, &ret, Ryed=d, T |

Unit-2. Principles and Method of effective Writing, rules of Grammars, Sentences
Construction, Paragraphing, Narration, Adjective and Adverbs, Tenses, Sequence,
Logic.

SPIe—3. I H IAIHGAT : BIeR /®Ud, oI, AR, ATUMRE kg, Th-Idb!
oG, UF, &9 AH & oy §9ER olkde, aRmaresl @ foly Rewe o |

Unit-3. Creativity in Writing- feature, Articles. Interview Stories, Business Writing ,

Technical Writing , Letter Writing, News Writing, Script Writing for serials.
SHIs—4. [ARTE w1 & & I8 & Ued /T / Adell & oy owH, s

ddh-h, NSTT TN, BT T WHIFT 3¢ vg Rar |

Unit-4. Writing For target groups Special interest audience, Translation techniques,

Media Reviews of arts, Performing arts and Cinema.

Akock
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g I =3
Forth Paper

STHHETH U A
Mass Media and Society

PARTMERNT OF JOURNALISH AND MASS COMMUNIGATION

DE

SHIs—1. IS P AR, Jfdd Ud FHS & a0, 99T UG AEG T,
THTSIHRU— JTUROT UG RIgTd, THISNGROT & HEIH & ®U H SIHIEIH, ATHISTS
=T vg uRadT & WU b IR b ®™Y H SR |

Unit-1. Concept of Society, Inter-relation between person and Society, Language and Human
Society, Socialization- Concept and Theory, Mass Media as a means, Vehicle of Socialization,
Mass Media as a means of Social Control and change.

FhIs—2. URIR HI AR, URAIRG GRIAT TR SIHARIH] &I Y9T1d, ITRaTRe
el © drF STy JOl SHH 81 ¥ URddT WX SIHEIA] BT Y9, Al |
S10di0 & Ul T 3MMhYT |

Unit-2. Concept of Family, Impact of Mass Media on Family Structure, Relations between family
members and Impact of Mass Media an their changing relation. Attraction of Television in Youth.

SHE—3. WRA AMINIh GXa-— dul 3MsM, JourR, Wpfd Ud I9@I 9eodl
THY, SIfd AT UG $9dB] daoldl &@wyU, Sfd FdvIT & Y § & Y8 uRdd+
qAT IHH STHARIAT &1 w1, ArIIe faged, dmie f[age W SHesdl &1
gqTd, MG [aae, gamst d aeeRl Ygid W STHARTHl & U1, |AHTTd
UDHIHRO] Ud SITHEGH, ST HHTSTh FEITG UG ST |

Unit-3. Indian Social Structure- Varna Ashram, Purusartha, culture and its changing nature, Caste
system and its Changing nature, Changing nature in Caste system and role of Mass Media, Social
disorganization, Impact of Mass Media on Social disorganization, Social Deviance, Impact of

Mass Media on Deviant tendency in Youth. Social Integration and Mass Media, National Social
Problems and Mass Media.

IPE—4. IRY @URCT Ud Rigrd, oM vd SweR, soRmi # gfy v
STARTAT BT APl ASaR JRI—INTURIN UG BRI, AR BBHA & IcRardl
PRE B WU H STHHRIH, STARIH 3R AN od+T, IORE aRer & S=HegH)
B AT, ARRfdD TN Td SITHRIH, FEpDR0, YIAHIDRIT, JATefTehihror
TAT ITATHROT YR STTHRIH] BT THIG |

Unit-4. Crime: Concept and Theory, Crime and Mass Communication, Growth and Crime and role
of mass Media, Cyber Crime, Mass Media and Social Awareness, Role of Mass Media in
Contentment of Crime, Cultural Dynamics and Mass Media, Impact of Mass Media on
Culturalization, Westernization, Modernization and Globalization.
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UoH 999 g

Fifth Paper
Wol YABIRGT

Sports Journalism
gPR—1. Wol— Sg9d UG I, UM ¥R # Wdl, I Wd, aH W,
MR T, Wl UG BisT Ul « IER, RS o, Wal H
UG B dlel T e |

Unit-1. Sports : Beginning and Development, Sports in Ancient India, Rural Sports, Regional Sports,
National-International Sports, Sports and Sports Competition, National- International, Technical/Jorgen

Words of Sports.

SHIs—2. IR H Wl UABIRG : Ig9d &G fdpbr, Uve Aifsar 4 ©d, Td Js
Aooll, Wl AHTERI BT olRgT FrTe, Wol THIE, Wl HIeR, Wol THeHd ofdH,
ol UBTY, Wl UGS B AHIeH, Wl JHER Ud o darei |

Unit-2. Sports Journalism in India : Origin and Development, Sports in Print Media, Sports page make-up,

Writing and Editing of Sports News, Sports Reviews, Sports Feature, Sports editorial Writing, Sports
Magazines, Editing of Sports Magazines, Sports news and Photograph Composition.

FhIE—3. ST Ud W BREH, W HI ASAT HH<!, AT Wl FHRR  oT@H,
T (AT Tl BHTeR, Callldold 3R Wel, SAlldo Tdl AR oRkge, Tellfdoi
Td BRIGH, TRI el oA, Coldod HHwl, Calfdod— NSAT HHSl Bl
Reenfeal W ywra |

Unit-3. Radio and Sports Programmes, Radio Commentary of Sports, Sports news writing for Radio, Chief

Sports Radio Commentator, Television and Sports, Chief Sports channels, Television Commentary, Impact

of television- Radio Commentary an Sports person.

ShIs—4. Wol Ud geX-ic, Wdl Ud sucfdeq Hifsyr wa Rufém & deiar ue,
el & fdbr H Wel TFASHINGT B ADl, L [AHmrd | el &1 AN, T
el STd B !, U Wl HIHE, UE Wdl e, Wl A= |

Unit-4. Sports and Internet, Sports and Interactive Media, Technical aspects of Sports reporting, Role of

Sports Journalism in the Development of Sports Contribution of Sports in national development, Chief
Personality in Sports World, chief Sports records, Chief Sports Organization, Sports and Advertisement.
k%
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DE

oG A wN

Y&SH Y34 U4H
Six Paper
fdp 99R

Development Communication

$HE—1. [dBrY &1 37, JquReN, Yfhal, fder & Jab, by & Ared, fdard
& AR WR 9% &1 @l [Aalia vd [Aereia favg o faeman

Unit-1.Development: Meaning, Concept, Indicators of development, Models of
development , Classification of world on the basis of development.
Characteristics of Developed and Developing World.

SHIs—2. AP FaR : 37, TR, GRET, fJbTd TR Bl aegendl, o
IR & 3gayd, e FaR & RIgid|

Unit-2. Development communication: Meaning, Concept, Definition, Need of
development communication, Theories of development communication.

HE-3. e vd gafaxer, g e vd sodgite Wfar, Rem vd
URFERITC ATEH, fdbr g uied, fadrd uaaiiRal iR EReR, f[ddrd iR
Td IS IREc |

Unit-3. Development and environment, Rural Development and Electronic
Media, Development and traditional media, Development Journalism and
Government, Development Journalism and Social Change.

gPIS—4. Albdid [db-=ihrol, BN FIR Ud YN [JHd, TRl BT YERo,
P FaR g w@Re, URaR HeATvl, S, Afeell Ud 9rdt fderd, fdard
AT Td AW DT G, IR WA Ud (914, [adr va dgad edd |
Unit-4. Democratic Decentralization, Agriculture Communication and Rural
Development, Diffusion of Innovation, Development Communication and
Health, Family Welfare, Population, Women and Child Development, Writing
for Development Information and Message, NGO’s and development,
Development and United Nations.

HE™S T D gl
$i0 3AfTel HAR U : USBIRAT Ud fdr o
ST HAR IUrRTY L MR, fIBIRT SR TSI |
Sfo 3fTeT PR U L 7Y WifSTT Ud fahr & ™
SHT ol : SgIUHC BRI
S103TR0 T[T L HI ST UUS SdeluHC
Sfo 3fTeT PR U : JnTie AT gd T el o |
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